
GROUP PHILOSOPHY

We hold this philosophy in common as we work together 

to create and support Tokyu Group.

Mission Statement	� We will create a beautiful living environment, where each person can pursue  
individual happiness in a harmonious society.

Management Policy	� Work independently and in collaboration to raise Tokyu Group synergy and  
establish a trusted and beloved brand.

	 • Meet current market expectations and develop new ones. 
	 • Manage in harmony with the natural environment. 
	 • Pursue innovative management from a global perspective. 
	 • Value individuality and encourage the best from each employee.

	 Through these means, we will fulfill our corporate social responsibilities.

Guidelines for Action	 �Fulfill your responsibilities.  
Collaborate to enhance each other’s abilities.  
Reinvent yourself with a global awareness.

GROUP SLOGAN

On Publishing the 2020 Integrated Report

This year’s integrated report is the fifth to be issued by Tokyu Fudosan Holdings Corporation. 
The importance of integrating both our financial and non-financial information and commu-
nicating details of our corporate value creation to our stakeholders is increasing with each 
year, and we make improvements to the content that we disclose on an annual basis.

In this year’s report, we endeavored to convey our ideal vision of “To Become a Corporate 
Group that Continues to Create Value” in an easily understandable story, with specific details.

This year’s core theme is Lifestyle Creation 3.0. To enable readers to gain a deep 
understanding of the story of our value creation utilizing the Group’s three core strengths 
and the breadth of its business wingspan, we sought to improve and enhance the content of 
the report with features on projects that lead to the creation of future lifestyles through our 
proposal of new home, work and play styles.

We have also reflected the requests of our investors. In the new report, we summarized 
the value provided through businesses (outputs) and value provided to society (outcomes) 
created as a result, with additional editing to enable readers to understand the impact of our 
business on society.

We also had our outside directors participate in online round-table talks to exchange 
opinions, and heard their frank and unreserved opinions on various issues, including how 
communication has been and should be conducted during the COVID-19 pandemic.

Although the business environment has changed dramatically in the face of this crisis, 
the Group’s stance in aiming for sustainable growth and society remains unshaken. We will 
continue to thoroughly communicate details of our further growth in the future, and our 
mission in supporting social infrastructure. Advancing the process of digital transformation 
(DX) is another pressing issue for the Group, I, as director responsible for DX, will be working 
to implement transformations in business models within the Group with a sense of urgency. 

As of this year, we also decided to stop printing paper copies of our report, and disclose 
it to our stakeholders on our website. This decision was based on our desire to drive the 
advancement of digitalization, and our consideration for the global environment. 

As a company working to resolve social issues through its business activities, we have 
participated in the UN Global Compact advocated by the United Nations, and are supporting 
its Ten Principles with regard to human rights, labor, the environment and anti-corruption. 
We have also committed to contributing to the achievement of the Sustainable Development 
Goals (SDGs) adopted by the UN in 2015, with a view to building a sustainable society.

Looking ahead, we will continue to value the importance of dialogs with our stakeholders, 
and create various opportunities for communication.

October 2020

Under the direction of Director Shouhei Kimura, members from the Corporate Communication Department, 
together with the Group Corporate Planning and Group General Administration departments formed the 
administrative office for compiling this report. We summarized concepts spanning the Group, while coordi-
nating closely with Group companies. The administrative office held a total of 16 editorial meetings (shifting 
to an online format as of April), as well as holding theme-based subcommittee meetings and conducting 
interviews as required in order to compile the report. We hope that this report will be useful to stakeholders 
as a communication tool for gaining an understanding of our Group. 

Administrative office and cooperative departments: Corporate Communication Department (Investor Relations 
Department / Sustainability Office / PR Department) / Group Corporate Planning Department / Group General 
Administration Department / Group Planning Strategy Department / Group Human Resources Department / 
other departments and members of each Group company

Screenshot of an online editorial meeting

Shouhei Kimura
Director, Operating Officer 
Supervisor for General Management,  
Digital Transformation Promotion Office Supervisor 
Responsible for publishing the 2020 Integrated Report
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